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17 STRONG

17 STRONG as we again join in the Race to end breast cancer forever.  

Up to 75 percent of all money raised in Hawai‘i stays here to support local programs.  The remaining 
money supports the Susan G. Komen for the Cure Grants Program, which funds groundbreaking cancer 

Our Promise

The Hamakua Health Center
 Big Island women with little or no insurance;

Kokua Kalihi Valley

 provided breast cancer screening and education to Hawai‘i’s diverse ethnic
 population, targeting women with no health insurance and those lacking access to medical care.
 No one who could not pay was turned away.

Your Support

Susan G. Komen funding has helped the Ko‘olauloa 
Community Health Center serve our community 
through education, and screening for our medically 
underserved population.  We are grateful for the 
opportunity to reach out and make a difference by 
saving lives through your donations.

Oreta M. Tupola
Ko‘olauloa Community Health and Wellness Center
Grant Coordinator

By providing the funding to help us begin 
the Oncology Patient Navigator Program, 

has changed cancer care in Maui County. 
More patients are now able to stay here 

help they need to overcome their cancer 
battle.  Thank you to all who generously 
support the Race for the Cure.  You are 
making a difference in the lives of our 
Maui Ohana!

Jeff Scharnhorst RN, M.Div
Executive Director



17 STRONG

Sponsorship

 We have been able to 
increase access to clinical 
breast cancer screening 
and education, and cover 
the cost of mammography 
and diagnostic services our 
patients couldn’t otherwise 
afford.  “Mara,” a 42 year-
old Asian woman, felt a 
breast lump; a mass was 

screening.  We referred 
her for mammography and 
an ultrasound, which were 
performed within four days 
of her visit to us and covered 
by Komen grant funds.  Our 
eligibility specialists helped 
Mara apply for emergency 
Quest, and she was scheduled 
for bilateral mastectomy and 
reconstruction.

Sheila Beckham, RD, MPH
Executive Director
Waikiki Health CenterHaving Susan G. Komen’s funding is so wonderful.  It helps 

our younger women who are uninsured or underinsured 
get a free clinical breast exam and a mammogram.  We 
no longer turn away our younger women.  Incentives are 
a plus.  Our women are so happy and thankful with their 
gifts.  Thank you Susan G. Komen for all you do for my 
community.  Mahalo and Aloha!

Louana Kassebeer
Waimanalo Health Center

individuals to promote yourself as a concerned corporate citizen.  The Hawai‘i Race 
for the Cure provides a tremendous opportunity to maximize your exposure through 

Choose to underwrite the cost of print production or purchase advertising for the 
Race to help spread the word to potential participants.  Promotional support
contributions are recognized at varying levels based on sponsorship.

Donation of products and services is vital to the Race maintaining a less than 25% 
expense ratio.  Items and services essential to Race production are valued at 100% of 
fair market value while items and services that enhance the Race are valued at 50% of 

on sponsorship.

Race winner)

Promotional Support



Prepackaged Programs
Tinkled Pink ®
Target Market:  Approximately 7000 race participants and 4000 spectators,
survivors and supporters
Cost: 

Na Keiki for the Cure
Target Market:  Approximately 7000 race participants with added emphasis
toward families with small children, 4000 spectators, supporters and survivors
Cost: $2500 each sponsor (cash); limited to two (2) companies

 day activities

 the Race shirt

 page of our Race website, and name on the Race posters

Hiamoe for the Cure (Sleep In for the Cure)
Target Market:  Approximately 7000 race participants and 4000 spectators,
survivors and supporters
Cost: $2500 (cash); limited to one company

 Cure pillowcases

 of our Race website, and name on the Race posters

Target Market:  Approximately 7000 race participants and 4000 spectators,
survivors and supporters
Cost:  $500 (cash) per marker

 for recognition at mile markers

The Safeway® Foundation
Chevron

Honolulu Club
Kaiser Permanente

Hawaii Self Storage

George Nabeshima, CFP®
NAPA Auto Parts
Tech in the City

KITV4 Island Television
Clear Channel (KSSK and Island 98.5)
UPS

Special Thanks to Our “Doctors for the Cure”

Radiology Associates, Inc.



Additional tents may be purchased.  Size of banner may be limited according to sponsor level.  Race expo booth space includes the size tent annotated and a six-foot table plus two chairs.  All other supplies are provided by 
the sponsor.  Sponsor collateral may be distributed at the race expo.  All Race collateral must be approved by the race committee prior to distribution.  Size of banners will be limited due to space considerations.  Banner 
display on the stage - limited to 4’ X 6’.  Presenting sponsors will be the exception and size of banner will be included in the sponsor contract.

Tax Information:  IRS regulations require that registration fees and ticket prices are deducted from sponsorship totals for tax purposes.  To comply with new IRS requirements, we wish to advise you that the tax deductible 

by September 30, 2011.

Race Bib Front

Ride in the Race Pace Car

Opportunity to Speak from Stage
on Race Day

Race Day Recognition from Stage

Race Applications (3000)

Race Posters (200)

Race Day Booth Space

Race Day Banner Display

on Race Day 

Recognition in 2012
Sponsorship Brochure

Complimentary Tickets to
2012 Survivors Conference
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Nancy G. Brinker promised her dying sister, Susan G. Komen, that she 
would do everything in her power to end breast cancer forever. 
That promise became Susan G. Komen Race for the Cure in 1982, 
launching what has become a global breast cancer movement.
Komen for the Cure is the world’s largest grassroots network of 

Finding a cure for breast cancer is our sole focus.

For more than 28 years, Komen for the Cure has invested nearly $1.9 
billion in research, education and health services and has had a role 

 – nearly 75% of women over the age of
 40 now receive regular mammogams, the single most effective tool
 in the early detection of breast cancer (In early 1982, less than 30
 percent received a clinical exam).

 caught early before it spreads beyond the breast, is now 98%
 (compared to 74% in 1982).

 – the federal government now devotes more than
 $900 million each year to breast cancer research, treatment, and
 prevention (compared to $30 million in 1982).

 – America’s 2.5 million breast cancer survivors
 are a living testament to the power of society and science to save
 lives.  Thanks to events like the Susan G. Komen Hawai‘i Race for the

 aims to invest more than $2 billion over the next decade in breast
 health care and treatment for the underserved and in research to
 discover the causes of breast cancer and, ultimately, its cures.   The
 Komen Hawai‘i Race for the Cure Series is a critical event in helping
 reach this vital goal.

 A Susan G. Komen Global Promise Fund has been initiated and
 is dedicated to reaching underserved people in areas where breast
 cancer death rates are highest.

The Komen Story

komenhawaii@hotmail.com
race@komenhawaii.org
www.komenhawaii.org


